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Abstract 
 

The purposes of this study were to investigate the following 3 points; 1) to 
identify the attraction of spectating Sumo for international tourists; 2) to clarify 
the actual situation of international tourists spectating the Sumo tournament; and 
3) to investigate the traditional sport motivations and compare it by the spectator’s 
demographics. 
     To achieve this first purpose, interview research was conducted to reveal 
“what the attraction of spectating Sumo is” to international Sumo spectators in 
July 2015. Quantitative text analyses for these interviews revealed that Sumo 
spectators from overseas thought Sumo is one of the Japanese culture. Also, the 
attractive point of spectating Sumo for them was to experience traditional sport 
reflecting Japanese culture. 

To achieve the second and third purpose, questionnaire were distributed to 
351 participants in Sumo tour for overseas tourists in September 2015. Items 
included in this survey were their demographics and traditional sport motivations. 
First, the data indicated the majority of participants gained more income compared 
to the standard income and mostly where from Europe, Oceania and North America. 
Second, the exploratory factor analysis for traditional sport motivations revealed 3 
factors comprising 16 items which were “Interest in spectating Sumo”, “Cultural 
Learning” and “Attraction of Sumo”. Finally, the regression analysis was conducted 
to prove the relationships between their demographics and traditional sport 
motivations. Results of this analysis revealed that “Cultural Learning” factor was 
influenced by their annual income and how much tourists spent during their stay in 
Japan.   
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Learning 
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  F1 F2 F3 α  Mean SD 
Interest in watching Sumo    .88 30.9%   

 
I feel that spending time watching Sumo is more worthwhile 
than spending time for other leisure activities. .83     4.11 1.57 

 I feel that watching Sumo is vitally important to me. .78     3.57 1.63 

 Even when watching Sumo is inconvenient, I still try to spectate. .77     3.56 1.73 

 I regret when I am unable to participate in watching Sumo. .72     3.76 1.81 

 Watching Sumo is more exciting than other activities. .58     4.57 1.44 

 I am really interested in watching Sumo. .57     5.17 1.44 
Cultural Learning    .84 14.6%   
 To visit historical and cultural sites.  .75    6.21 0.99 

 To increase my knowledge.  .75    6.35 0.96 

 To learn about Japanese indigenous culture.  .75    5.86 1.19 

 To learn new things.  .73    6.44 0.86 

 To explore different destinations.  .65    6.62 0.68 

 To learn about how Japanese spend leisure time.  .61    5.17 1.47 
Attraction of Sumo    .68 7.0%   
 Sumo is one of a representation of Japanese culture.   .78   6.24 0.89 

 Sumo is one of a representation of Japanese sport.   .75   6.19 0.96 

 Watching Sumo is a special experience.   .58   6.10 1.03 

 It is impossible to watch Sumo in other countries.   .44   5.46 1.76 
     52.5%   
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